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New Category

Strategic Plan
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Strategic Plan

: Year 2024 Plan

- We plan to expand Foodservice section by :-

: « Expanding Factory, we will be able to process more

: seafood and beef to support the market.
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Strategic Plan
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New ranges of beef cuts are imported
Black Angus Beef : -

e Striploin GF 150 days

* Ribeye GF 150 days

Australia Wagyu Beef :-
* Short ribs MB 4+
e Brisket MB 2+
e Striploin MB 2+

Tasmania Lamb

e Standard Rack
* Frenched Rack
* Shoulder

* Leg
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Strategic Plan

We are now preparing for Factory expansion,
- Seafood processing
- Beef processing

And ready to eat items creations :-
» Pork/Beef Meat Ball

» Bolognese sauce

 Beef Stew / Beef Goulash

» Sptnach Gratin / Mac&Cheese

» Japanese Curry

* Chicken Pesto sauce etc

The Happy Taste Creator
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Strategic Plan

CATEGORY

OWN SHOP
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& il daily

Lotus’s
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CHANNEL Liongair
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Strategic Plan
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Strategic Plan
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NSL SELECTION X BAKE A WISH SELEC;LSN
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Strategic Plan

STRATEGY :
« ashauusust NSL Bakery mulgmouidusiivinasenana @ Halal Product Concept

« Co Brand & Developed by Bake A Wish uaz iwsnis
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Co-Brand

New
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B FRUIT PIE
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5 e ANRdlndgoono saowh  AnAd Medoono NauuUIuE alnalsnsu alnalAnsu N S L F 0 O D S
m"jiﬁj@ im.w; Eladysecsme aou Butter: Milk; Ftavour Taiwanese Style Pineapple Tart Taiwanese Style Strawberry Tart

Hong Kong Style Cookies Hong Kong Style Cookies
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Strategic Plan
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2024 YEAR PLAN
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OONSL

INTERTRADE (2023) CO., LTD.

NSL INTERTRADE (2023) Co., Ltd.

NSL Intertrade (2023) Co., Ltd. have full services food export with a focus on innovation and consumer
trends that has the agility and flexibility to meet customer needs. Our services include both sourcing,

export and distributing products for domestic, package development as well as marketing.




TARGET FOR 2024




1. ateseu BRANDING >> wiodsoon NS

Branding for NSL FOODS products and Brand for Trading products (foodstuff commodity).
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1. a%96en BRANDING > > wiodsoan OCONSL

INTERTRADE (2023) CO., LTD.

* THAI RICE BAR : RETORT POUCH - SHELF STABLE

‘ i ; 1C ice
ith with with with
- i Mango Taro and Ginkgo, Blackbean y
STICKY RICE Rice % Rice B%D ice Bar
WITH ) ) ) ’
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Rice Bar
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NET WT. 100 gJ Serving Suggestion




INTERTRADE (2023) CO., LTD.
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SOURCING : OTHER PRODUCTS OONS'—

INTERTRADE (2023) CO., LTD.

* Canned Fruits R s R e KR
ORGANIC (P ORGANIC ORGANIC

e Retort Cooked Rice meowy Wi BLACK
_ ] RICE st RICE ‘ RICE
* QOrganic Rice R

Sweet Kernel 6o

Pineapple Pieces
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2. daaamaaeny NETWORK

OONSL

INTERTRADE (2023) CO., LTD.

Exhibitions

Food Exhibition China
/ Singapore / Korea /
Australia/ ThaiFex

Business Matching

Business Database
Information

DITP , Online

TOIN-AK Swen

d f O
Innﬁ-- : [,,, r VIi4 N ‘*\

Customer Visit




New Product

Development + FRIED RICE WITH

(NPD) GRAINS VEGAN
RETORT CUP

« THAI PINEAPPLE
FRIED RICE VEGAN
RETORT CUP
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Thank
You

Head Office :

55/22 Moo 3 Bangbuathong-Nonthaburi (345) Rd.,
Lampo, Bangbuathong, Nonthaburi 11110 Thailand
Tel. : +66 (0)2 525 8520-1 Fax: +66 (0)2 525 8538
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